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THE ALLURE OF GAMING

Sources: GWI The Gaming Playbook

Gaming industry is set to exceed 
$200B+ in revenue in 2023

https://www.gwi.com/reports/the-gaming-playbook
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OUR APPROACH TO FINDING NEW DONORS THROUGH GAMING

1. Team structure and objectives:  Building 
new teams and ways of working to adapt to the 
nuances of the gaming space. Acknowledge that it 
may not be a RG replacement 

2. Campaign design: creating designing 
compelling activations that a streamer would 
want to stream for, but relinquish control and 
giving creative licenses for how streamers lead 
the campaigns.  

3. Relationship building: unlike digital 
acquisition, this space requires relationships a) 
with the streamers b) the overall industry. 



SURVIVE TO 5 – SAVE THE CHILDREN US IN ACTION
Maximise Donations through Relationships: 
Campaign sponsored by gaming hardware partners, 

providing incentives to streamers

Outreach through Relationships: Range of 
micro streamers participating in campaign. Secured 

through 1-1 relationships

Campaign Design: Customised 
campaign for the gaming space – 

overarching message with flexibility for 
streamer


